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Aims and 

Objectives 1.Create a co-production team of children and families with lived 

experience of ADHD, voluntary organisations working in green spaces, 

NHS professionals, clinicians and researchers (Phase 1)

2.Use aspects of existing campaigns (such as the five ‘Ways to 

Wellbeing’ and Wildlife Trust’s 30 Days Wild) to produce a new 

intervention that is appropriate and acceptable for this population 

through discovery and co-production workshops (Phase 2)

3.Conduct user testing to refine the intervention measuring acceptability, 

usability and outcomes (in terms of symptoms 

being more manageable) (Phase 3)

4.Refine the intervention from the previous phases for further 

testing (Phase 4)

testing (Phase 4)
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